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The jury is out on whether 
fl ooding during Hur-
ricane Sandy exacer-
bated New York City’s 

rat problem, but it surely put a spotlight 
on it. The rains had hardly ceased before 
the media, local and nationwide, were 
rife with anecdotes and fantasies, of rats 
en masse fl eeing the coast, tunnels and 
subways of New York City for the streets 
and alleyways. 

Since the storm the stories have 
become less hysterical, tempered by 
reports by the city’s health depart-
ment and civic groups claiming they 
have not experienced an increase in 
rat complaints.  But the story has legs. 
“Hurricane Sandy Puzzle: Where Did 
the Rats Go?” inquired the Arizona 
Daily Star in late February, four months 
after Sandy, in their headline for an AP 
story appearing in newspapers all over 
the country. “It remains a mystery,” the 
piece concluded.

What is this fascination with New 
York and its rats? After all, rodents 
are hardly a problem for New York 
City alone, according to Jeff Dussich, 
CEO of JAD Corp., producer Mint-X 
rodent-repellent garbage bags. There 
is a reason the bags are widely used 
throughout the country. 

“They were designed for our own 
backyard, but this is a problem all over — 
and not just in cities, but in the suburbs,” 
explains Dussich, who co-owns the 
50-year-old College Point, Queens-based 
JAD Corp. with his father Joe “Dee” 
Dussich, inventor of Mint-X bags, and 
his three brothers — all ABO members.

Still, Dussich takes some pride 
in the city’s prominence among rat-
infested cities. “We always say, who bet-
ter to invent a rodent-repellent trash 
bag then the biggest trash bag company 
in what is probably the rat capital of 
the United States?”

Mint-X rodent-repellant bags are 
sold throughout the Northeast and in 

Rats: A Success Story
BY STEVE CUTLER

Canada, and the company is in the pro-
cess of expanding to markets across the 
country and to Asia and Australia. The 
company also makes a complete line of 
janitorial supplies and employs a team of 
agents to educate building managers on 
how to put them to use most effectively.

Birth of the Modern 
Rodent Resurgence

Rats have been reported in New York 
City since the early colonial days, but 
the problem became especially perni-
cious and conspicuous around 1969, an 
unintended consequence of a bill, Local 
Law 14, aimed at improving air quality 
in the city. U ntil that time apartment 
residents threw their garbage down a 
chute to the building’s incinerator. The 
superintendent would shovel the ash 
into “ash cans” which were placed in 
front of the building for collection by 
sanitation trucks. 

Local Law 14 gave building owners 
three years to replace incinerators, which 
spewed contaminants into the air, with 
garbage compacting machines. The com-
pacted garbage would be bagged and left 
on the street for pickup.

JAD founder Joe “Dee” Dussich, sr., a 
former builder, seized the opportunity. 
Dussich devised a compactor machine 
which could be neatly installed into the 
footprint of the existing incinerator. But 
perhaps more important, says Joe “Dee,” 
jr., “he invented a bag which was strictly 
for compactors. As more compacter 
companies got into the business, people 

needed garbage bags. From there we got 
into the plastics business.”

The rest is New York City garbage his-
tory. “My father,” says Joe ‘Dee,’ “actually 
invented the fi rst heavy-duty black gar-
bage bag we still see in the streets of New 
York piled up like sausage links.”

Let’s Eat!
Now for the unintended consequence: 

“Instead of ash,” explains Dussich, “you 
had a smorgasbord of garbage right out 
in front of the building.” The city became 
a grand buffet. 

“Rats want Chinese food, they go 
down to Chinatown,” says Dussich. 
“They want Italian, let’s go to Little Italy. 
They want a little German food, they go 
to 86th Street. We made the air clean, 
which is beautiful — our skies are great — 
but we created a buffet for rats. And the 
rats will continue to get worse.” 

Dussich says the solution to the 
problem of rats tearing into garbage 
bags on the street came to him about 
ten years ago as a result of an urgent 
call from a client, the operator of a large 
apartment complex.

“The guy said,” recalls Dussich, “ ‘Joe, 
did you see the photograph in the Times 
yesterday?’ The picture showed children 
in little white fi rst-communion outfi ts 
playing in front of a pile of garbage bags” 
— with half a dozen fat rats picking at the 
garbage bags. 

“Those are my buildings and your 
bags,” the client said. “Can’t you make 
a bag that kills rats?” Joe “Dee” took up 
the challenge. 

The biggest problem: how to make 
a bag that kills rats yet won’t harm 
children or animals. The solution: his 
research team found that rats, whose 
sinuses are 100 times more sensitive 
than humans, are repulsed by mint. 
Working with chemists, Dussich found 
a way to melt mint and like fragrances 
into the lining of heavy duty plastic 
bags. After three years of testing by the 

JAD Corp.: From left, Joe “Dee” Dussich, Joe 
Dussich, Jr., Jeff Dussich and James Dussich
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EPA, patented Mint-X rodent-repellant 
garbage bags were ready for market.  

“Today we are the largest rodent 
repellent bag company in the world,” says 
Dussich, mainly, he adds, “because we are 
the only rodent repellent bag company in 
the world — the only one approved by the 
government, which means it is it is both 
100% safe and effective.”

So today a large number of the gar-
bage bags piled up like sausages on the 
city street bare the Mint-X logo. Popular 
in the suburbs for repelling raccoons 
and squirrels, they’re also sold at big box 
stores like Costco and Home Depot. JAD 
subcontracts factories in New Jersey and 
South Carolina to make the bags, which 
come through the Queens headquarters 
for quality control. Its two manufactur-
ing plants in Canada distribute solely 
within that country. 

While growth has been especially 
strong in the last two years, as the econ-
omy has begun to come back, the com-
pany is essentially recession-proof. 

“In a booming economy nobody 
spends much more on toilet paper,” says 
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bage bags piled up like sausages on the 
city street bare the Mint-X logo. Popular 
in the suburbs for repelling raccoons 
and squirrels, they’re also sold at big box 

So today a large number of the gar-
bage bags piled up like sausages on the 
city street bare the Mint-X logo. Popular 
in the suburbs for repelling raccoons 
and squirrels, they’re also sold at big box 
stores like Costco and Home Depot. JAD 
subcontracts factories in New Jersey and 

Jeff Dussich, “and in a down economy no 
one spends much less on toilet paper.” 
And while Hurricane Sandy might have 

rerouted them temporarily, and drowned 
a few, New York City rats aren’t going 
away anytime soon. !
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