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Imagine if New York City, with nearly 70 residential towers 
bearing his signature, had lost Costas Kondylis to Detroit.

It might have happened if his parents hadn’t stepped in with 
what turned out to be great advice. “It occurred to my parents that 
I had a talent for architecture,” says Kondylis, recalling his youth 
in Greece. “It didn’t occur to me. I was into automotive design.”

When 14-year-old Kondylis walked through the construc-
tion site of a new house for his family, he recalls, he “made com-
ments in a totally relaxed and normal manner on the interior 
design: The moldings were not big enough. ‘Add another mul-
lion.’ ‘The railing is too busy.’ My mother and father were totally 
astonished that I had some comments that were more pertinent 
than what the architect on the site had to say.”

Still, his passion was cars. And boats. He would sketch them 
naturally and easily. “I was very excited about it. But in a very 
subtle way my parents guided me because they had a sense of 
what my talents were.” They were very careful, recalls Kondylis, 
“not to tell me what I should do because that would cause me to 
rebel and say no, and do something else.”

Leading a tour of the three fl oors of the fi rm’s studios in a 
loft building in northeast Chelsea, stopping at workstations to 
check in with some of the young designers studying the models 
on their screens, Kondylis himself is now the image of a carefully 
guiding parent or mentor.

“To see all these people coming together,” says Kondylis, 
“working extremely well, with a good spirit and producing a 
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great product, I feel gratifi ed with the fi rm I’ve been able to build. 
That’s my latest achievement. I always saw myself as an archi-
tect and now I see myself, among other things, as somebody who 
knows how to put a company together for design purposes.”

Since its inception in 1987, Costas Kondylis & Partners has 
grown to a fi rm with 160 employees and unending major com-
missions, including, for the fi rst time, several outside of New 
York and the country. 

Advent of the Condominium 
Kondylis began producing designs for high-rise residential 

buildings in Manhattan in the early 1980s. “It was the advent of 
the condominium that gave me a lot of freedom and that’s how I 
came to be known in New York,” he recalls. It was the time when 
development in the city changed “from boxy rental buildings to 
buildings where architecture became the main sellable option.”

It was a glorious and prosperous wave to ride. “Since then 
there’s been more and more recognition of architects, including 
myself, where architecture with a capital A is in demand by the 
client and the public.”

No-Nonsense Design
Moreover, observes Kondylis, “modern architecture is to-

tally acceptable and understood.” Which suits him perfectly. “I 
go for contemporary architecture,” he says, which means “no-
nonsense design — no elements that are not useful to the project. 
And it should use the technology of the time. A project should be 
representative of its era.”

While Kondylis revels in the expressive freedom architects 
enjoy today, he does not impose his aesthetic on a project but 
rather lets its purpose and audience determine the design. “I do 
not intentionally put my stamp on a design,” he says. “I design a 
building to satisfy my clients and the market and the people who 
live in the building.”

As much as for the client, Kondylis designs for the public. 
“I believe great architecture can be admired by anyone,” he says. 
“Like the Parthenon in Athens, the great pieces of architecture 
are the most popular. They’re not esoteric designs that only a few 
critics and architects understand. You’re creating an environ-
ment that has to be understood and pleasing to the eye of every-
body who walks by.”

Kondylis studied and admired the great architects of the 
1950s, including Le Corbusier, Mies Van der Rohe, and Frank 
Lloyd Wright. He was particularly touched by the great master 
planner Constantinos Doxiadis, a pioneer in the design of habit-
able cities. Kondylis met Doxiadis before his death in 1975, and, 
he recalls, “I was fascinated by the effect that one person can have 
on the environment on a large scale.”

Kondylis is now also designing outside of Manhattan, 
working in the Northeast, Florida, and internationally. “I think 
we’re at the end of a great cycle,” he says, “and if it slows down 
in New York we need to work outside to keep the fi rm to-
gether.” Also, he adds, working internationally “broadens your 
mind and spirit and enhances the quality of your thinking and 
design.” Recent commissions include master plans for urban 
centers in Quatar and Dubai.

The kitchen at Arris Lofts
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The Design Studio
The fi rm is expanding at home as well. A full-fl oor design 

and research studio, directed by John Fotiadis, was created to 
execute preliminary studies for projects and to brainstorm and 
troubleshoot design schemes. “When a developer walks into our 
offi ce,” says Kondylis, “he has just closed on the land and is anx-
ious to develop.” The design studio goes into action right away, 
preparing the way for the front-offi ce architects.

Another new venture, Kondylis Design, on a separate full 
fl oor, adds a glamorous touch to the fi rm. Aimed at giving the Pe-
ter Marinos, Giorgio Armanis, and Philippe Starcks of the world 
a run for their money, the studio creates interior designs for in-
house projects, outside architects, and private clients as well.

Brian Callahan, head of interiors, has done the lobby, bath-
rooms, and kitchens for 200 Chambers Street and is responsible 
for the daring design for The Arris, a conversion of an old factory 
building into an amenity-rich condominium testing the waters 
for luxury loft living in Long Island City.

Alexia Kondylis, Costas’s daughter, runs the interior de-
sign division, whose cabinets stock a chip or swath of every sort 
of surface material and fabric imaginable. “The design studio 
brought a new spirit and a different design infl uence and men-
tality,” said Costas. “They’re very open and in touch with the 
lifestyle of the younger generation.”

The fi rm is committed to green building design. City legis-
lation is moving to require sustainable construction in highrises, 
but that will take a while, he says, and meanwhile “every project 
we do has some green elements in it.”

He is emphatic about building green rooftops, from which 
fresh air is drawn into the apartments using high-tech ventilation 
systems “rather than opening up the windows and getting the air 
from the polluted street. Green rooftops are used by the residents, 
and they allow the birds to come back into the area. When you 
look at New York City from the air, it always astonishes me how 

little the roof areas are utilized. It’s such a beautiful amenity: up 
high, you have views, sun, fresh air, and wind.”

“It’s a good time for architects right now,” concludes Kon-
dylis. “They fi nally listen to us and see the business advantage an 
architect provides with good design. I’m very optimistic.”

Costas Kondylis: Works in Progress
The Plaza
“It’s like taking a 1920 Rolls Royce and making it new again,” says 
Kondylis, ever the automobile buff. “It’s an amazing challenge ar-
chitecturally speaking, the most complex project we’ve ever worked 
on. It has a hotel component, apartments within the hotel, condo-
miniums, retail space, public rooms, a restaurant, and ballroom. 
The building had slowly run down. It has landmark status, but 
it was totally decrepit. If it weren’t for making it a condominium, 
they could never have afforded to renovate the building.” In addi-
tion to restructuring the interiors to accommodate the condomini-
ums and a smaller hotel, says Kondylis, “all the public rooms on the 
bottom of the building will be renovated and preserved in the same 
feeling, with new air-conditioning and proper lighting. The brick 
will be cleaned and the building will be maintained. We’re preserv-
ing a landmark building and giving it a new life and vibrancy.”

Atelier, 635 West 42nd Street
The 46-story Atelier brings 478 luxury condominium apartments 
to a new neighborhood being created on way-West 42nd Street. 
The massive tower “would have looked institutional,” says Kon-
dylis. “By creating the two-story element [appearing as notches on 
the façade] we break up the massing, but more than anything else 
it puts the building on the map. It has a sense of unconventional 
architecture. Using aluminum and glass, it combines the latest of 
technology with a shape that is memorable.” The corner windows, 
he adds, “double the sight line. You don’t sit in a room and look 
straight out. You have another dimension.”

Arris LoftsThe Plaza



605 West 42nd Street
Commissioned to plan a companion to the Atelier, just east of 
it and twice the size, 605 West 42nd Street is, recalls Kondylis, 
an attempt “to design a building that speaks the same language. 
The property is so gigantic we broke it down into two towers. 
The one closest to the Atelier has a similar detail on the balconies 
— there’s a dialogue between the two buildings — and it transi-
tions to a curtain wall. To give the building presence, we cant it, 
starting with a display façade on the avenue. It is very important 
for buildings to have their own identity, to be recognizable.”

The Remy, 101 West 28th Street
The fi rst condominium in a sea of new rental towers on Sixth Av-
enue, The Remy, says Kondylis, “takes a different approach. It’s 
all glass and steel, alternating round windows and square corners 
to give the building a sculptural effect. You have this crystal glass 
tower sitting on Sixth Avenue,” amid the brick rental buildings, 
“with lots of transparencies, which means lots of views and sun-
light coming into the apartments.”

The Link, 310 West 52nd Street
One signature touch on this 44-story condominium, the cubed 
glass entrance, resembles the cube in front of the GM building 
that serves as the entrance to the Apple store. But, insists Kondy-
lis, “it’s not a copy, it’s a coincidence. The project was done way 
ahead of that building. It’s essentially the vestibule of the lobby. 
We wanted to animate the plaza, so we took the vestibule and 
made it an object.” The building will have 210 units, most with 
unobstructed views.

45 Park Avenue
“It’s Park Avenue,” says Kondylis, “but there’s a modernity to 
it. It has French balconies and contemporary proportions and 
materials. It distills the essence of Park Avenue, with limestone 

and brick, but the fl oor-to-ceiling glass is nontraditional and 
enhances the quality of the apartments.” The 22-story building 
offers 105 condominium apartments.

W Hotel South Beach
Kondylis & Partner’s fi rst major project outside of New York, 
the ultraluxury beachfront condo-hotel “is one of our fl agship 
designs, one of our best,” says Kondylis. “It’s a totally modern 
building that feels comfortable among the Art Deco buildings 
without mimicking them.” The Mondrian-inspired panels on 
the façade, he says, “provide shade and privacy in the apartment. 
It’s nice to have shade in Florida. W Hotels,” he adds, “was very 
supportive because they want to build projects that are not rec-
ognizable as W Hotels, so when somebody says, ‘This is an in-
teresting building, what is it?’ You say, ‘It’s a W Hotel.’”

45 Park Avenue The AtelierThe Link

33 West End Avenue 
80 Riverside Boulevard, The Rushmore 
200 West End Avenue
The Link, 310 West 52 Street 
The Platinum, 46th Street and 8th Avenue 
The Atelier, 635 West 42nd Street 
The Remy, 101 West 28th Street 

200 Chambers 
10 Barclay 
88 Leonard 
37 Wall Street 
188 Ludlow

45 Park Avenue 
Essex House, 160 CPS 
112 Central Park South
The Plaza 

400 East 67th Streeet
1330 First Avenue
985 Park Avenue
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